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       Presentation Abstract

Online Social networking tools in recent times are increasingly being used by non-profits and NGOs who are reaching out globally to find connections and networks to empower various marginalized groups in specific locales. This leads to advocacy issues being taken into global spaces where the local context is displaced and re-presented in an effort to garner material and social support for the causes that are taken up by the non-profits. Individuals who train in "social entrepreneurship" skills, mostly using online networking tools, work in these non-profits thus labor continuously  to communicate across diverse contexts. The individuals form a particular kind of labor force in these online settings that are in a sense both "IT professionals" and  "social workers" that perform "communicative labor" (Dempsey, 2009).  In my presentation I will discuss the notions of "empowerment", "voice" and "agency" that emerge in these online spaces.
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